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Strategic expansion into new markets is always a challenge. 
This is true even of the most user-friendly countries for inbound 
investment, such as Singapore.

Taylor Vinters can help. We’ll work with you to assess, execute 
and deliver an effi cient market entry strategy. At every stage 
we’ll use our international network to ensure high-quality
‘on-the-ground’ service.

Inevitably, a number of third party providers will be involved. 
That’s why we’ll co-ordinate the project: drawing on our own 
experience of expanding overseas, we can engage with these 
providers on your behalf, and help you manage multiple work 
streams with minimal fuss.

For more information visit
www.taylorvinters.com/asiapacifi c

Entering a 
new market? 
Don’t brave
it alone...
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Business leaders have entered an era of 
unprecedented complexity and change. 

Along with sustained macroeconomic pressures comes the need 
to improve operations, lower costs, and grow revenue. 

Today, ensuring your business remains economically sustainable 
and keeping risk at bay are high on the agenda. 

Yet, along with these challenges come exciting prospects 
and unexplored opportunities for growth, 

diversification, and profitability. 

Now, more than ever, technology needs to provide a catalyst for 
change, unleash innovation, and allow you to reinvent the 

way you do business. 

Every day, across the globe,  
we turn our client ambitions 
ideas into achievements.

Find out more on 

www.dimensiondata.com
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Singapore Overview

Singapore is a small but wealthy city-state, occupying a strategically vital location at
the southernmost tip of Peninsular Malaysia, where major sea lanes between east
and west converge. Singapore’s historic role as an entrepôt and trans-shipment
centre for the region has traditionally created opportunities across a broad spectrum
of sectors. This globally-connected, multi-cultural and cosmopolitan city-state offers
a conducive business environment, especially to creative and knowledge-driven
businesses. 

Singapore is a model of economic development becoming an advanced, modern
economy ranking 3rd globally in terms of GDP per capita. From independence in
1965, it achieved almost uninterrupted growth averaging nearly 8% per annum 
for over three decades. By the 1990s, it had GDP per capita levels similar to 
many (Organisation for Economic Co-operation and Development) OECD countries
and was acknowledged widely as one of Asia’s ‘tigers’.

The contrast between Singapore and some of its regional neighbours is all the
more striking given its size and lack of natural resources. Singapore is totally 
reliant on human capital and has a workforce of 3.4 million. Foreign companies
and workers contribute about 50% to GDP. 



Rolls-Royce, powering 
land, air and sea.

www.rolls-royce.com

Rolls-Royce provides advanced power solutions to over 120 customers in the civil 
and defence aerospace, marine and energy sectors. We have manufacturing and 
service facilities in over 50 countries. In fact, it’s over 50 years since Rolls-Royce’s 
relationship with Singapore began. Today, we manufacture, assemble, service and 
conduct research and training in Singapore, accounting for over 15 per cent of the 
country’s aerospace output.

Trusted to deliver excellence
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Welcome from the British High Commissioner to Singapore,

His Excellency Antony Phillipson

Welcome from the British High Commissioner to Singapore

"In recent years the British Government has been crystal clear that one of its 
overriding priorities is boosting Britain's economy and returning the country to
strong, sustainable growth. It has been just as clear that this will only come from 
increasing our export performance. 

Achieving this is the role of our UK Trade & Investment teams in the UK and around
the world. This guide sets out what the UK Trade & Investment team in Singapore
can do to help companies to access markets in Singapore and throughout 
Southeast Asia. Singapore is a hub for the UK in Southeast Asia just as the UK is 
a hub for Singapore in Europe. We will work in partnership with our UK Trade & 
Investment colleagues across Asia as well as with the business community to 
maximise the impact we can have on behalf of UK companies.

We are starting from a strong base. In 2011 UK goods and services exports to 
Singapore reached £7.8 billion, an increase of 7.4% over 2010. Over 700 companies
are already based here and we are the 5th biggest investor in Singapore.

Our ambition is to grow this presence still further. The UK Trade & Investment team
would be delighted to discuss your plans to expand and trade in this dynamic part 
of the world. We look forward to hearing from you and to helping you access the 
extensive opportunities in Southeast Asia."

His Excellency Antony Phillipson

British High Commissioner

www.gov.uk/government/people/antony-phillipson
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About UK Trade & Investment (UKTI)

UKTI is the British Government department that helps UK-based companies 
succeed in an increasingly global economy. UKTI also helps overseas companies
bring their high quality investment to the UK’s economy. UKTI’s range of expert
services are tailored to the needs of Individual businesses to maximise their 
international success. UKTI provides companies with knowledge, advice and
practical support.

Through a range of unique services, including participation at selected tradeshows,
outward trade missions and providing bespoke market intelligence, UKTI can help
you crack foreign markets and get to grips quickly with overseas regulations and
business practice.

With headquarters in London, UKTI have professional advisers around the UK
and staff across more than 100 countries. 

Contact UKTI

Contact your local International Trade Team or Scottish Development International
(SDI), Welsh Government (WG) or Invest Northern Ireland (INI) offices to find out
more about the range of services available to you.

You can find your nearest International Trade Team at: 

www.gov.uk/ukti 

General UKTI enquiry number: +44 (0) 207 215 5000
UK Trade & Investment
1 Victoria Street
London, 
SW1H 0ET
United Kingdom

Email: enquiries@ukti.gsi.gov.uk
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London Singapore Cambridge
+44 (0)20 7382 8000 +65 6589 3870 +44 (0)1223 423444

Innovative product developer Cambridge Consultants has been 
a leader in its fi eld for over half a century. When the company 
launched its plans for international expansion, it looked to
Taylor Vinters for help.

The result? Cambridge Consultants’ Singapore offi ce was 
opened in 2013. Already the partner of choice in the west to 
many leading blue chips, as well as the virtual development 
team for ambitious start-ups, the company is bringing its 
services to the rapidly emerging Asian market.

Dr Miles Upton, Regional General Manager (Asia), said, 

“Local knowledge and presence were important for us and 
Taylor Vinters Asia have been, and continue to be, invaluable 
in helping us get up and running. Having a team with offi ces in 
both Cambridge UK and Singapore has been advantageous in 
helping us effi ciently set up our latest offi ce”.

For more information visit
www.taylorvinters.com/asiapacifi c

Successful 
expansion east, 
thanks to
Taylor Vinters
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International Market Advisor (IMA) works
with British and Foreign Government 
departments, Embassies, High 
Commissions and international Chambers
of Commerce throughout the world. Our
work helps to identify the most efficient
ways for British companies to trade with
and invest in opportunity-rich overseas
markets. 

During the last ten years IMA has 
worked ‘in association’ with the British 
Government's overseas trade and 
investment department UK Trade & 
Investment (UKTI), and has written, 
designed, produced, launched and 
distributed over one million copies of 
more than 100 country-specific print and
multi-media based reports, guides and 
publications, including the internationally-
recognised ‘Doing Business Guide’ series
of trade publications. These are composed
of market and industry sector-specific,
multi-format print and digital trade reports,
together with some of the internet’s most
visited international trade websites - all of
which are designed to advise and assist
UK companies looking to trade with and 
invest in overseas markets. These reports
and guides are then distributed free-of-
charge through the IMA and UKTI global
networks - over 250 distribution outlets in
total. Further distribution takes place at
global exhibitions, roadshows, conferences
and trade missions, and IMA receives daily
requests for additional copies of the guides
from these networks and from businesses
considering exporting. 

Each of IMA’s 'Doing Business Guides’ is
produced in three formats: a full colour,
glossy, paper-based brochure; a supporting
fully-interactive and updatable multi-media
based website; and the website contents
available as a free-of-charge downloadable
smartphone/tablet app. 

The guides’ contents focus on the market
in question, how to approach that market
and the help and support available, and 
include informative market overviews, plus
details of business opportunities, listings
with website links to British and Foreign 
Government support services and essential
private sector service-provider profiles.

Sponsoring a ‘Doing Business Guide’
therefore offers a unique opportunity to
positively promote your products and 
services to high-profile business leaders,
specific exporters, investors and effective
business travellers who will be actively
seeking out service providers to assist
them in developing their business interests
in the targeted markets.

For more information on IMA 
please visit our website: 

www.DoingBusinessGuides.com

Contact IMA

Office address

International Market Advisor
IMA House
41A Spring Gardens
Buxton 
Derbyshire 
SK17 6BJ
United Kingdom

Email

info@ima.uk.com

General enquiries switchboard

+44 (0) 1298 79562

Media enquiries

Newsdesk & out of hours 
+44 (0) 1298 79562

About International Market Advisor (IMA)



S
IN

G
A

P
O

R
E

w
w

w
.S

in
g

a
p

o
re

.D
o

in
g

B
u

s
in

e
s
s
G

u
id

e
.c

o
.u

k

Powered by

Visit the Website 

and download the free 

Mobile App

Website and Mobile App features include:

• Latest business news

• Up-to-date travel advice

• Detailed ‘Supporting Organisations’ and ‘Market Experts’ 

profiles

• Essential contact details

• Listings with links to up-and-coming trade shows

• Access to the UKTI video library



ABOUT THIS GUIDE

This guide aims to provide a route map of the way ahead, together with signposts 
to other sources of help.

The main objective of this Doing Business in Singapore Guide is to provide you with 
basic knowledge about Singapore; an overview of its economy, business culture, potential 
opportunities and to identify the main issues associated with initial research, market entry,
risk management and cultural and language issues. We do not pretend to provide all the 
answers in the guide, but novice exporters in particular will find it a useful starting point. 
Further assistance is available from the UK Trade & Investment team in Singapore. Full 
contact details are available in this guide.

Much of the information presented in this guide has been contributed by experts at UK
Trade & Investment. The Singapore Business Guide is intended to provide general business
advice and should not be used as a substitute for market research, due diligence or legal and
professional services.

The guide is available in four formats:

• Website (www.Singapore.DoingBusinessGuide.co.uk)

• a ‘free’ downloadable 'mobile device-friendly’ App 

• PDF Download (please see the website for more details) and

• this full colour hard-copy Brochure 

Doing Business in Singapore Guide Team;

Project Manager: Craig Smith

Managing Editors: Olivia Taylor and Brian Underwood

Sponsorship Manager: James Clowes

Creative Manager: Paul King

Creative Consultants: Twistedgifted  www.twistedgifted.co.uk

Doing Business in Singapore
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‘Doing Business in Singapore Guide’ published in the UK by International Market Advisor Ltd.
© 2014 International Market Advisor Ltd (unless otherwise stated). All rights reserved.
Contains public sector information licensed under the Open Government Licence v3.0.
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SINGAPORE

Singapore has a stable government, strong rule of 
law and effective regulatory system. It is ranked by the
World Bank as the easiest place in the world to start,
run and do business. You can set up a new business 
in a matter of hours.
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Background

Singapore is a small but wealthy city-state,
occupying a strategically vital location 
at the southernmost tip of Peninsular
Malaysia, where major sea lanes 
between east and west converge. 

Singapore’s historic role as an entrepôt
and trans-shipment centre for the region
has traditionally created opportunities
across a broad spectrum of sectors. 
This globally connected, multi-cultural 
and cosmopolitan city-state offers a 
conducive business environment, 
especially to creative and knowledge-
driven businesses.

Singapore is a model of economic 
development becoming an advanced,
modern economy ranking 3rd globally 
in terms of GDP per capita. From
independence in 1965, it achieved 
almost uninterrupted growth averaging
nearly 8% per annum for over three
decades. 

By the 1990s, it had GDP per capita 
levels similar to many (Organisation for
Economic Co-operation and Development)
OECD countries and was acknowledged
widely as one of Asia’s ‘tigers’. 
The contrast between Singapore and
some of its regional neighbours is all the
more striking given its size and lack of 
natural resources. Singapore is totally 
reliant on human capital and has a 
workforce of 3.4 million. Foreign companies
and workers contribute about 50% to GDP.

However, given the openness of 
its economy, Singapore is particularly 
vulnerable to external shocks and was 
the first country in Asia to fall into 
recession in 2008. 

Although it was affected by the economic
crisis and the slump in global demand 
hitting the export-dependent manufacturing
industry particularly hard, Singapore’s
economy made a remarkable recovery in
2009, helped by a “Resilience Package” 
of S$20.5 billion (£10 billion). After a record
14.8% expansion in 2010, the economy
grew at a more moderated rate of 5.2% 
in 2011 and with the worldwide downturn
continuing, 1.3% in 2012.

Year-on-year, the economy advanced
2.1% in the second quarter of 2014, 
slowing from a revised 4.7% increase 
in the previous two months.

Source: UKTI and Trading Economics

Strengths of the market

Singapore is a small, but wealthy city-state
with an open and trade-driven economy. 

It’s a leading global business hub, located
where the major east and west shipping
lanes converge.

Singapore has a stable government,
strong rule of law and effective regulatory
system. It is ranked by the World Bank as
the easiest place in the world to start, run
and do business. You can set up a new
business in a matter of hours.

It is a financial, shipping and trade 
hub for the Asia Pacific region, and the 
government has a pro-business economic
and trade policy.

Over 1,000 British companies have a 
presence in Singapore, and 30,000 British
residents live there.

Doing Business in Singapore
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Benefits to British businesses exporting 
to Singapore include:

• free flow of goods and capital

• current exchange rate makes UK 
products and services attractive

• common language and strong 
historical ties

• similar business and legal practices

• similar technical standards

• close to major Asia-Pacific economies

• UK’s largest trade partner in 
South-East Asia

Strengths of the Singapore market include:

• 50% of the world’s population within a
seven hour flight

• fourth largest global financial centre

• Asia’s only AAA credit rating from all 
three agencies

• Asia’s strongest Intellectual Property 
(IP) protection

• highly skilled and educated local 
population

• low corruption and strong rule of law

• excellent infrastructure and transport 
connectivity

Growth potential

Singapore’s Gross Domestic Product
(GDP) was the 36th largest globally 
in 2012. Its GDP per head of over
US$52,000 is higher than many 
Organisation for Economic Co-operation
and Development (OECD) countries, 
including the UK.

As one of the world’s most open
economies Singapore is a barometer for
global trade. After growth of 1.9% in 2012,
Singapore’s economy picked up in 2013
with 4.1% GDP growth. Year-on-year, the
economy advanced 2.1% in the second
quarter of 2014, slowing from a revised
4.7% increase in the previous two months.
However, as global demand improves, the
economy is expected to grow by 3 to 4%
annually over the medium term.

Singapore is currently restructuring its
economy to reduce its dependence on 
imported labour by improving productivity.
This shift towards developing knowledge-
driven, high-value and creative businesses
offers huge opportunities for UK 
businesses with expertise in these areas.

Opportunities in Singapore

There are opportunities for British exports
in almost all commercial sectors, in 
particular:

• Advanced Engineering (Aerospace, 
Marine, Construction)

• Biomedical Sciences / Healthcare
• Creative Industries / Arts & 

Entertainment
• Education and Training
• Environment
• Financial Services 

(4th global financial centre)
• High-end manufacturing 

(electronics, pharmaceuticals, 
chemicals, bio-technology)

• Infrastructure Development
• Oil & Gas
• R & D
• Leisure / Sports / Tourism / Tourism-

related services



ASEAN

ASEAN (Association of South East Asian
Nations) is an increasingly important 
economic region of 600 million residents
and is considerably larger than the 
European Union (EU). It is predicted that
the ASEAN economy will become the
fourth largest single market by 2030. An
additional 300 million residents from the
region will also enter the middle class.

As its most developed economy and 
regional trade hub, Singapore is a 
natural starting point and gateway into 
the ASEAN region. Many of the UK’s
largest companies operate their regional 
businesses from here. They include 
Barclays, BP, GSK, HSBC, 
Rolls-Royce, Standard Chartered, 
Shell, Tate & Lyle and Unilever.

Free Trade Agreements

Singapore has 20 regional and bilateral
Free Trade Agreements (FTAs) with 31
trading partners, covering the majority of
its trade. The EU-Singapore FTA was the
EU’s first in South East Asia. It was signed
in September 2013 and is expected to be
ratified in 2015, generating further 
opportunities for UK companies.

The UK-Singapore Economic and 
Business Partnership (EBP) was signed in
October 2011. It aims to create a platform
for a more strategic and regular dialogue. 

Under the agreement, both governments
have committed to taking forward 
collaboration in three main areas:

• business cooperation

• research and development (R&D) 
cooperation

• policy exchange

A top UK priority under the EBP is third
country collaboration, including partnering
with Singaporean firms in China’s regional
cities (see IMA's guide to Doing Business
in China:
www.china.doingbusinessguide.co.uk for
more information on China's regional
cities). There is also a sectoral focus on
smart cities, aerospace and education.

Trade between UK and Singapore

Singapore accounts for half of UK 
exports to ASEAN, although much will 
be re-exported elsewhere.

The top ten exports from UK to Singapore
in 2012 by value were:

1) Power generating machinery 
and equipment.

2)  Business services.
3)   Financial services.
4)   Transportation services.
5)   Food and beverages.
6)   Road vehicles.
7)   Other industrial machinery 

and parts.
8)   Travel services.
9)   Professional and scientific 

instruments.
10)   Miscellaneous manufactured 

articles.

Doing Business in Singapore
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Singapore is one of the few countries 
with which the UK runs a trade surplus in
goods. This expanded to a record £1.7 
billion in 2013 despite a fall in UK exports.

The UK is the third largest source of 
foreign direct investment (FDI) into 
Singapore, after the US and the 
Netherlands. UK investments were 
over £24 billion at the end of 2012.

Three quarters of Singapore’s FDI into 
the EU goes to the UK, including some 
significant investments in infrastructure.

Trade statistics – top ten UK Exports 
to Singapore in 2012

Description £million

Power generating 
machinery and equipment 1,686
---------------------------------------------------------
Beverages    369
---------------------------------------------------------
Road vehicles 
(including air-cushion 
vehicles) 230
---------------------------------------------------------
General industrial 
machinery & equipment 227
---------------------------------------------------------
Professional, scientific 
& controlling ins & app 211
---------------------------------------------------------
Miscellaneous 
manufactured articles 198
---------------------------------------------------------
Medicinal & pharmaceutical 
products  163
---------------------------------------------------------
Electrical machinery, 
app & appliances         140
---------------------------------------------------------
Other transport equipment       108

Population

Singapore is a multinational city-state 
with a diverse population of 5.3 million,
consisting mainly of Chinese (74%),
Malays (13%) and Indians (9%). Singapore
has no natural resources and is dependent
on its human capital. Non-residents make
up about 1.39 million of the population
which includes around 32,000 British 
residents. Population density is amongst
the highest in the world at around 7,257
per km², with home ownership high at
88.6%. In January 2013, the Government
announced a population white paper:
www.nptd.gov.sg/content/NPTD/news/_jcr
_content/par_content/download_98/file.res
/population-white-paper.pdf including 
proposals for a high quality living 
environment for all Singaporeans, and 
key measures in the 2013 budget aimed at
reducing its heavy dependence on foreign
workers, while encouraging companies to
raise productivity.

Political Overview

Singapore is a republic within the 
Commonwealth. It has an elected 
President. The People’s Action Party (PAP)
has governed Singapore since internal
self-government in 1959. Lee Kuan Yew,
who led the country since 1959, stood
down as Prime Minister in 1990. He was
succeeded by Goh Chok Tong, who stood
down himself in 2004, to be succeeded in
turn by the current Prime Minister, 
Lee Hsien Loong, Lee Kuan Yew’s son. 
In the General Election in May 2011, the
PAP won 81 of the 87 seats with the 
Workers Party (WP) gaining the rest.

FCO Travel Advice
The FCO provides travel advice to help
you prepare for your visits overseas and 
to stay safe and secure while you are
there.For advice please visit the GOV 
website: www.gov.uk/government/
organisations/foreign-commonwealth-office
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Getting here

Singapore is within easy reach of all key
points in the region, as an international
crossroad in South East Asia and with half
of the world’s population within a seven
hour flight time. Upon arrival, your flight will
land at Changi Airport, which is recognised
as one of the best airports in the world,
with over 98 airlines serving 205 cities in
60 countries. Changi Airport is located in
the east of Singapore, and is 30 to 40 
minutes away from the High Commission
by car, depending on traffic.

Singapore is the world’s 2nd busiest port.
Passenger lines serve Singapore from 
Europe, Australia, USA, India and Hong
Kong. There are about 200 shipping lines
with links to over 600 ports in over 120
countries and 140,000 vessels call into
Singapore annually. Travelling by road 
and rail is only possible when travelling
from Malaysia.

It takes approximately five hours to drive
by taxi or private car from Kuala Lumpur 
to Singapore on the North-South Highway.
There are two crossings from Malaysia,
the Causeway from Johor Bahru and the
Tuas Link. Long-distance bus companies
also operate between Singapore and
Kuala Lumpur.

Visas
You don’t normally need a visa to enter
Singapore for stays of up to 30 days for
tourism, business discussions or social 
visits but you should hold a valid passport
which is valid for at least six months after
the date of entering Singapore.

Your stay
Getting around Singapore is effortless: 
the public transportation system is
amongst the best in the world with the air
conditioned Mass Rapid Transport (MRT)
system and an extensive network of buses
operating throughout Singapore. Taxis 
are reasonably priced. Very few visitors
rent cars. The Singapore Tourism Board 
website www.stb.gov.sg and the public
transport web page
www.publictransport.sg provide further 
information to help you plan your trip.

Singapore has strict laws against littering,
which is subject to fines of between
S$1,000 to S$2,000 and a stint of 
corrective work order cleaning in a public
place for repeat offenders. The import, 
sale and possession of chewing gum is
prohibited in Singapore.

Eating and food in general is a large part 
of Singaporean culture with a large range
of choice from around the globe. Eating 
in “Hawker markets” and food courts is
generally good and cheap. However, in 
air conditioned restaurants and bars you
can expect to pay upwards of £10.00 for 
a main dish and £6.00 for a pint of beer.
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SINGAPORE

UK businesses are advised to research the 
market and the companies they intend to contact. 
Singapore has high internet penetration and 
much information is readily available on 
government and corporate websites.



Preparing to export to Singapore

Singapore is a major international 
financial centre and the trading hub for
the region. Its population is cosmopolitan,
well-educated and well-travelled. It is 
generally an easy place to do business
and what would be considered normal
business behaviour in the UK will almost
invariably be acceptable in Singapore.

Desk research

UK businesses are advised to research
the market and the companies they intend
to contact. Singapore has high internet
penetration and much information is 
readily available on government and 
corporate websites. You should plan 
your visit, organising appointments 
before departure. Follow up with 
telephone calls on arrival to confirm 
availability. It is advisable to arrange 
a market discussion with the relevant 
Senior Trade & Investment Officer at 
the High Commission. However, UK 
businesses must not expect to do 
business immediately or necessarily 
on the first visit to Singapore.

UKTI’s team in Singapore can provide 
a range of services to UK-based 
companies wishing to grow their 
business in the Singapore market. 
These services include the provision 
of market information, validated lists of
agents/potential partners, key market
players or potential customers, 
establishing the interest of such 
contacts in working with your company,
and arranging appointments. 

In addition, the UKTI team in Singapore
can also help organise seminars, or 
other events for you to meet contacts 
or promote your company and its 
products/services.

Do you know the answers to the following
questions before you start venturing into
Singapore:

• What are the unique selling points 
to your business proposition?

• Will there be a market for your 
product and services?

• Are there any legal barriers to your 
business model?

• Do you have sufficient resources 
(management time, project finance 
and expenses) to fund your 
Singapore projects?

• Who will be leading the project within 
your company?

• Do you need to work with a partner 
in Singapore to succeed?

• Have you evaluated business risks 
(such as protecting your IP) and 
conducted research and due 
diligence?

• Do you know how to secure payment 
and get the right quality products?

Rarely will you have answers to all the
questions above, and this ‘knowledge
gap’ can form the basis of your further 
research and investigation.

Doing Business in Singapore
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Overseas Market Introduction Service
(OMIS)

UKTI’s Overseas Market Introduction
Service (OMIS) can help your business 
at any stage of exporting – from finding
opportunities to setting up in another
country.

OMIS puts you in touch directly with UKTI
staff in over 100 overseas markets. It can
help you:

• access the right international contacts
or partners

• find the best way to do business in 
a market

• achieve a successful market entry 
strategy

• identify and deal with competition

• identify opportunities

• increase profits by using effective 
overseas promotion

For more information about how an 
OMIS or other UKTI service might assist
your company’s strategy for Singapore,
contact your local UKTI International
Trade Adviser via: www.gov.uk/overseas-
market-introduction-service



WHY SINGAPORE?

Singapore is renowned for ease of doing business,
transparency and being the pivotal hub for doing
business in South East Asia.

The ease of doing business is reflected in the fast and trouble free
legislation under which companies can be formed. Companies are
formed online and may be formed within hours, but never more than a
few days.

Singapore encourages foreign investment and welcomes the employment
it creates. Being the essential business hub, all sectors of industry and
commerce are encouraged.

Singapore is the Eastern Garden City / Country that has modeled itself
not only on Eastern business cultures but taken as guidelines English
law and English as the adopted business language. It has a reputation
for cleanliness, it has the most popular airport in the world and a hard
working and well educated work force.



Management Consultancy & Corporate Services
Intro International Pte. Ltd.

10 Anson Road, #19-15 International Plaza, Singapore 079903

TEL : +65 6220 6418  |  FAX : +65 6220 6493

www.introinternational.com

Quick & Easy Set Up of Singapore 
Company

• English as Main Language
• Ease of Doing Business
• Low Corporate Tax Rates

Tax Incentives For Newly Formed 
Companies 

Worthwhile Tax Incentives for a Newly Set
Up Company In Singapore - In the first
three years, the first S$100,000 profit is not
taxed. Also, the next S$200,000 profit, only
50% is taxable. Subject to 10% of equity
held by an individual.

Productivity & Innovation Credit Scheme

400% tax claim on selected expenditures.

Annual Personal Tax Filing

• Low Tax Rates
• Many Tax Reliefs

Requirements for a Singapore Company

1.

2.

3.

4.

5. 

www.introinternational.com

A company must have at least one
local director who is either a Singapore
Citizen or Permanent Resident or an
Employment Pass Holder. Foreign 
directors are allowed.

The shares in a company can be 
foreign owned 100% (or subject to
10% of equity held by an individual 
to take advantage of tax incentives).

A company must have a Company
Secretary and a Registered office 
in Singapore.

A company must file an Annual Return
with Accounting & Corporate Regulatory
Authority (“ACRA”).

A company must file an Annual Tax
Return with Inland Revenue Authority
Of Singapore (“IRAS”).



Intro International is a boutique Management Consultancy and
Corporate Services Company based in Singapore providing
professional services to SMEs looking to establish and develop a
presence in the region. Our services include company structuring
and formation, management consultancy, accounting, taxation
and back office financial administration.

Why Singapore? 
It is a well-established and reputable financial centre and major trading hub for
the South East Asia region. It draws significant international business making
it the top location for investments in the Asia Pacific region. Singapore is the
ideal jurisdiction for your business in the region: 

• It is a Global Business Centre 

• Forming a company and setting up a business is made quick and easy with

electronic filing 
• It offers attractive Taxation Incentives 

• It has a Sound & Reliable Legal System based on UK law 

Intro’s team have over 30 years’ experience and have the expertise to assist

in establishing your business in Singapore. 

Duncan Merrin Graham Harkness

FCA, FAIA Msc, Bsc Hons 

Managing Director Director 

www.introinternational.com

Intro International Pte. Ltd.
10 Anson Road, #19-15 International Plaza, Singapore 079903
TEL : +65 6220 6418  |  FAX : +65 6220 6493
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Intro International Pte. Ltd.
10 Anson Road, #19-15 International Plaza, Singapore 079903

TEL : +65 6220 6418  |  FAX : +65 6220 6493

Productivity & Innovation 
Credit Scheme 
400% tax claim on selected 
expenditures. 

Annual Personal Tax Filing 
• Low Tax Rates 
• Many Tax Reliefs 

Requirements for a Singapore Company

1. A company must have at least one local director who is either a Singapore 
Citizen or Permanent Resident or an Employment Pass Holder. Foreign
directors are allowed. 

2. The shares in a company can be foreign owned 100% (or subject to 10% of
equity held by an individual to take advantage of tax incentives). 

3. A company must have a Company Secretary and a Registered Office in
Singapore. 

4. A company must file an Annual Return with Accounting & Corporate
Regulatory Authority (“ACRA”). 

5. A company must file an Annual Tax Return with Inland Revenue Authority
Of Singapore (“IRAS”).

Tax Incentives For Newly Formed Companies 
Worthwhile Tax Incentives for a Newly Set Up Company in Singapore. In the
first three years, the first S$100,000 profit is not taxed. Also, the next S$200,000
profit, only 50% is taxable. Subject to 10% of equity held by an individual. 



SINGAPORE

The emerging markets of China, Indochina and India 
(Singapore has a significant Indian community), have become
key areas of activity. Most of the multinational corporations
based here use Singapore as their regional HQ, some of which
cover a geography reaching from the Indian sub-continent,
Japan and China to Australasia.
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What you should consider when 
doing business

Singapore is in some ways more 
conservative than the UK; good manners
and more formal forms of address are
essential. When making initial contact
with a business, try to aim high – you may
end up being passed on to a subordinate
but if you start lower down the company
structure it can prove difficult to gain 
access to senior decision makers.

Although Singapore is a price sensitive
market, the current exchange rate makes
UK products and services more attractive.
Singapore is also an excellent test-bed for
the wider Asia Pacific region, the growth
market of the future.

Gateways/Locations – 
key areas for business

Thanks to its geographical location, 
its port, airport and deregulated 
telecommunications, Singapore is a 
regional centre for practically every 
commercial activity: transhipment, 
warehousing, distribution, procurement, 
financial and business services to name
some of the most important.

The links that Singapore’s Chinese 
business community has with its counter-
parts in the region have reinforced these
advantages. Trading links with Malaysia
and Indonesia are strong and established.

The emerging markets of China, 
Indochina and India (Singapore has 
a significant Indian community), have 
become key areas of activity. Most of 
the multinational corporations based here
use Singapore as their regional HQ, some
of which cover a geography reaching from
the Indian sub-continent, Japan and
China to Australasia.

Market entry and start-up considerations
All businesses must be registered with the
Accounting and Regulatory Authority of
Singapore (ACRA). The process is very
simple and can be completed online.

The three most common types of 
company are:

• a foreign registered branch which 
is not a separate legal entity where 
liabilities extend to the parent 
company

• a representative office which may 
only conduct market research or 
coordinating activities

• a private limited company which is a 
distinct legal entity with limited liability.

Registration time varies from one to five
days depending on the business structure
you choose.



31www.Singapore.DoingBusinessGuide.co.uk

Before you can start a business in 
Singapore you:

• must be at least 18 years of age

• must not be an undischarged 
bankrupt

• must not be disqualified under 
sections 149, 149A or 154 of the 
Companies Act

• will need to apply for an EntrePass 
from the Ministry of Manpower (MOM)
to be actively involved in managing 
company operations.

Contact Taylor Vinters LLP for 
information on law/legal services, and 
contact Intro International Pte. Ltd. for
advice on accounting – both can assist
and advise businesses looking to set up 
in Singapore.

Many companies engage local agents
and distributors as an effective route to
market.

Franchising is a well-tried option and a
number of UK brands have a presence 
in Singapore including Marks & Spencer
and New Look.

Advertising & Sales Promotion

The most successful types of advertising
available in Singapore are television and
radio commercials, advertisements 
published in daily newspapers and 
magazines and in specialised trade 
directories. British Exporters should 
consult their Singaporean representative
before embarking on a comprehensive
advertising campaign. There are some
fifty advertising agencies in Singapore,
some specialising in television, others 
in radio commercials and direct mailing.

The Advertising Standards Authority 
of Singapore (ASAS) is the self-
regulatory body of the advertising industry
in Singapore.

The ASAS Council comprises 
representatives from advertisers, 
advertising agencies, government 
agencies, media owners and other 
supporting organisations. British exporters
are advised to consult their advertising
agents before embarking on an 
advertising campaign.

Internet usage is widespread with 74.2%
of the population accessing the internet in
2012, the highest rate in South-East Asia
(SEA). The Infocomm Development 
Authority achieved the key milestone of
deploying the Next Generation Broad-
band Network to 95% of the homes and
businesses in 2012. Enterprises large and
small now benefit from the ease of ultra
high-speed broadband.

Customs and Regulations

Singapore is essentially a free port with
very few goods subject to duty or under
control. Import duties are levied on such
items as alcohol, tobacco, petroleum
products, motor vehicles and certain 
products that are manufactured, or are 
to be manufactured in Singapore 
(e.g. cosmetics and furniture).

Controlled items include animals, meat
products, plants, arms, explosives, 
medicines, pharmaceuticals, films and
telecommunications equipment. The duty
rates applicable are either a percentage
of the value of the goods or a specified
amount per unit of quantity. 99% of all 
imports enter duty-free.



Legislation and Local Regulations

The legal system in Singapore is very 
sophisticated and is based almost entirely
on British common law between the
1820s and 1970s.

Singapore benefits from:

• extensive legislative framework
• reliable courts and dispute resolution
• low levels of corruption
• being consistently rated as the best 

place in Asia for IP rights protection

Company law in Singapore is very similar
to that in the UK. There is no restriction
on the type of business that may be set
up. However, in some sectors businesses
may have to apply for special licences
from specific government departments in
order to do business.

These include the:

• Monetary Authority of Singapore
• Ministry of Law
• Ministry of Health
• Infocomm Development Authority 

of Singapore
• Media Development Authority
• Agri-Food and Veterinary Authority 

of Singapore
• Hotels Licensing Board

Non-residents must hold a valid 
employment pass (EP) before they can
work in Singapore. On average, it takes
less than two weeks to get employment
passes for foreign staff. The Ministry of
Manpower website provides full details 
of all employment passes, as well as 
dependency passes for family members.

Taxes

Singapore has one of the lowest 
Corporation tax rates in the world at 17%.

The top level of individual taxation has 
remained unchanged at 20% for more
than three years now and is the third 
lowest rate in Asia pacific.

The standard rate of Goods and Services
Tax (GST) is currently 7%.

For an overview of the Singaporean Tax
System, see Inland Revenue Authority 
of Singapore website:
www.iras.gov.sg/irashome/default.aspx

Responding to Tenders

Singapore has an open and transparent
procurement regime. The vast majority 
of public sector invitations for quotations
and tenders are posted on the Singapore
government’s one-stop e-procurement
portal, GeBIZ. Suppliers must register 
online to search for government 
procurement opportunities, download 
tender documents and submit bids.

Recruiting and Retaining Staff

Singapore has a talented workforce that
is ranked highly for productivity, work 
attitude and technical skills. Workers
speak English proficiently and are 
constantly looking to upgrade their skills
and knowledge. A host of worker-training
and scholarship programmes makes this
possible.
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For further information on Singapore's
labour market, employment laws, 
recruitment services, and worker training
and staff development schemes please
see the EnterpriseOne website:
www.business.gov.sg  

Singapore welcomes specialist foreign 
talent. On average, it takes less than two
weeks to get employment passes for 
foreign staff. If you require a specialist 
or manager to come to Singapore for a
short-term project, approval can be issued
in around three working days. Full details
of the various kinds of employment
passes, as well as dependency passes
for family members, are available at the
Ministry of Manpower website:
www.mom.gov.sg

Documentation

Import /export permits are required from
the Singapore Customs. The process of
trade documents is handled electronically
through Tradexchange: 
www.tradexchange.gov.sg, an electronic
data interchange system implemented by
Singapore Customs. Invoices must show
an accurate description of the goods,
quantity or weight, the country of origin,
CIF value and commission/discount. Bills
of Lading may be made out “To Order”.
Metric units are used for weights and
measures.

For import of all goods (including 
controlled and non-controlled items) into
Singapore, businesses are required to:

• Obtain an IN Permit through 
TradeNet® before goods are imported
into Singapore, and

• Pay the duty and/or Goods and 
Services Tax (GST) due at the 
prevailing rate at the time of 
importation.

Some countries subject certain high-
technology items to export control. In
such cases, the exporter may ask the 
Singapore importer to provide an Import
Certificate and Delivery Verification
(ICDV) so that the exporter can seek 
approval from his government authority 
to export these items. Items covered by
an ICDV must be imported directly into
Singapore and are not to be diverted to
other countries. Importers can apply for
an ICDV from Singapore Customs.

Labelling and Packaging regulations 

Some of the areas where labelling 
regulations are in force include food,
medicines and cosmetics. Labelling of
food products is governed by the Sale 
of Food Act. This requires all pre-packed
food to indicate the name, ingredients,
permitted colouring, quantity of contents,
name and address of local manufacturer
or importer and the expiry date of the
product. Companies seeking further 
information can visit the Agri-Food & 
Veterinary Authority of Singapore website:
www.ava.gov.sg  

The Sale of Food Act is available online:
www.ava.gov.sg/NR/rdonlyres/
0CA18578-7610-4917-BB67
C7DF4B96504B/17820/
51web_SaleofFoodAct1.pdf

Packaging and labelling requirements 
for medicinal products are laid down in
the Medicines Act. In general, a medicinal
product in a container or package should
not be labelled or marked in a way to
falsely describe the product or mislead 
as to the nature or quality of the product
or its uses and effects. Enquiries can be 
addressed to the Health Products 
Regulation Group, Health Sciences 
Authority: www.hsa.gov.sg  
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The Medicines Act is available online:
www.hsa.gov.sg/publish/etc/medialib/
hsa_library/health_products_
regulation/legislation/medicines_act.Par.4
4183.File.dat/MEDICINES%20ACT.pdf 
Copies of both Acts covering food and
medicine can be purchased online from
Toppan Leefung Pte Ltd: www2.toppan-
leefung.com/webshop

Getting your goods to the market

As an exporter of goods you will need 
to develop an understanding of various 
issues such as the legal and regulatory
requirements your consignments have 
to comply with: paperwork involved,
choosing the right mode of transport, 
protection for your goods, packaging, 
labelling, how freight forwarders can 
help you, rules for dangerous goods etc.
Timely delivery of goods and services in
Singapore is important. In some cases 
it may be worth considering employing 
a freight forwarder.

Standards and technical regulation

Singapore’s voltage is 220-240 volts 
AC, 50 cycles per second. The use of 
a transformer can convert the voltage to
110-120 volts AC, 60 cycles per second.
The power plugs used in Singapore are 
of the 3-pin, square-shaped type, similar
to the UK.

International Direct Dialling is available 
at the General Post Office and the 
Comcentre. IDD calls can be made from
numerous phone card and credit card
phones located at post offices and around
the city area. 

Phone cards are sold at Singapore 
Telecom service outlets, post offices, 
convenience stores and some retail
shops. A 20% levy is normally imposed 
on IDD calls made from hotels.

Intellectual Property Rights

Intellectual Property (IP) rights are 
territorial, that is they only give protection
in the countries where they are granted 
or registered. If you are thinking about
trading internationally, then you should
consider registering your IP rights in your
export markets.

In Singapore, IP is protected by patents,
trademarks, registered designs, copyright,
and layout-designs of integrated circuits,
geographical indications, trade secrets
and confidential information, as well as
plant variety. The legal framework is very
comprehensive and generally considered
to be one of the most sound in the South
East Asia region. Singapore operates
under a “first-to-file” system, meaning 
that the first person to file an IP right in
the Singapore jurisdiction will own that
right once the application is granted.

Singapore's IP regime has been 
consistently recognised as one of the 
best in the world by international surveys.
Singapore is ranked second in the world
and top in Asia for having the best 
protection of IP in the World Economic
Forum's Global Competitiveness Report
2013/2014. The Political & Economic Risk
Consultancy Report 2011 (Singapore at
first place) and the International Property
Rights Index 2012 (Singapore at fourth
place) had similarly ranked Singapore top
in Asia for their IP protection efforts. 
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According to the Global Innovation Index
2012 compiled by the INSEAD Business
School in collaboration with the World 
Intellectual Property Organization (WIPO),
Singapore is also Asia’s most innovative
country.

The Intellectual Property Office of 
Singapore (IPOS) is a statutory board
under the Ministry of Law. It was created
as the lead government agency that 
advises on and administers IP laws, 
promotes IP awareness and provides the
infrastructure to facilitate the development
of IP in Singapore.  As Singapore’s IP
regulator and policy advisor IPOS 
maintains a robust and pro-business IP
regime for the protection and commercial
exploitation of IP.

Singapore’s IP rights legislative and 
administrative regime is fully compliant
with TRIPS or Trade Related Aspects 
of Intellectual Property Rights. It is also 
a signatory to several international 
conventions on IP protection on patents,
copyrights, industrial design among 
others.

Please visit the Intellectual Property 
Office of Singapore website for more 
details: www.ipos.gov.sg

Read the information provided on the
OSIB - Intellectual Property page:
www.gov.uk/intellectual-property-an-
overview

Important Information – 

Sanctions and Embargoes: 
Some countries may be subject to 
export restrictions due to sanctions and
embargoes placed on them by the UN or
EU. Exporting companies are responsible
for checking that their goods can be 
exported and that they are using the 
correct licences. Further information is
available on: www.gov.uk/do-your-goods-
need-an-export-licence
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SINGAPORE

Singapore is generally a straightforward place to do 
business and what would be considered normal business

in the UK will almost invariably be acceptable in Singapore. 
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language

Singapore is generally a straightforward
place to do business and what would be
considered normal business in the UK 
will almost invariably be acceptable in
Singapore. There are four official 
languages in Singapore – English, 
Mandarin, Malay and Tamil.

English is the language of business and
administration, and is widely spoken.
Translation and interpreting services 
are usually available at hotel business 
centres, but these services are unlikely 
to be required. Most Singaporeans are
bilingual and speak their mother tongue
as well as English.

Meetings and Presentations

Visiting (or name) cards are an essential
part of business protocol. They should be
presented with both hands and with the
name facing the recipient. No elaborate
bowing is necessary in formal business
meetings. A firm handshake will suffice.
When addressing Chinese people the
family name is given first. For example,
Mr Lee Tsien Sam would be addressed as
Mr Lee. When addressing Malay people
the first of their two family names is used. 

Singaporean Indians use a variety of 
conventions so it is advisable to use the
family name.

There are no restrictions or differences for
female business travellers. Punctuality is
important so every effort should be made
to arrive on time.

Normal business attire consists of dark
trousers, long-sleeved shirts and ties for
men, and blouses, skirts or trousers for
women. Due to the hot and humid
weather, jackets are not usually required. 

Appointments should be made at least
two weeks in advance.

Negotiations

Singapore has a formal business culture
with many rules of etiquette, which vary
between the Chinese, Malay and Indian
members of the population. Singaporeans
are cautious and likely to make sure they
are doing business with the right person. 

As a result, it is necessary to establish 
a good and genuine relation with a 
Singaporean counterpart to demonstrate
your capabilities are good.

Personal relationships and networking are
important elements of doing businesses
in Singapore. Status and hierarchy are
important in Singapore business culture,
where companies have a top-down 
structure. Decisions are nearly always
taken by the senior management and
subordinates avoid directly questioning 
or criticizing their superiors.

Small talk is common at the outset of
meetings; you may be asked questions
about your family or other personal details
– this is usually not considered rude, but
part of the getting-to-know-you phase. 

Politely sidestep these if you do not wish
to answer.
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What are the challenges?

The main challenges to doing business 
in Singapore are due to the size of the
country and population.

Specific challenges include:

• eight hour time difference with the UK

• can be an expensive place to do 
business

• widening income inequality has led 
to some anti-foreigner sentiment

• tighter foreign worker restrictions 
including quotas

• very open economy which makes 
it vulnerable to global economic 
downturns

• restrictions on expansion in retail 
banking and licences for the legal 
sector

Getting Paid – Terms of Payment

Singapore has a sophisticated financial
services sector and most forms of 
payment are accepted. 

The most common are:

1) Bank demand draft

2) Telegraphic transfer

3) Letters of credit (sight & term)

4) Open account; and

5) Collection basis

Prices are usually quoted in Singapore
dollars.



The British Theatre Playhouse is a 

professional theatre production company

incorporated in Singapore in 2004 and 

is internationally focused with a strong

British connection. In 2012, it established 

a UK branch office, in order to work even

more closely with established British 

playwrights, writers, actors, directors, 

musical directors, set and costume 

designers. 

The company has produced and 

presented a series of highly successful

British productions in Singapore, Malaysia, 

Thailand, Sri Lanka, Indonesia and the UK.

The company provides an effective 

marketing platform for sponsors to raise

their profile and showcase their services

whilst entertaining clients in opulent 

surroundings to derive return on 

investment  (ROI) and benefits. 

British Theatre Playhouse produces world-class British 

plays, musicals and concerts in London to delight audiences

in Singapore and the region. The company is incorporated in

Singapore in 2004 and is internationally focused.



UK Tel: +44 01372 801 598

Singapore Tel: +65 6449 4855

Singapore Fax: +65 6243 1932

Email: info@britishtheatreplayhouse.com

producers@britishtheatreplayhouse.com

www.britishtheatreplayhouse.com

British Theatre Playhouse shows are

well supported by the media and

through the company's 'Art For Charity'

programme, it has helped to raise over

SGD $1,000,000 over the last 10 years

for various charities.

At British Theatre Playhouse, we pride 

ourselves on high standards equivalent 

to London’s West End and offer UK

casts comprising prominent stage, 

television and film actors. Every one 

of British Theatre Playhouse shows has

featured stars from London’s West End.



SINGAPORE

UK Trade and Investment (UKTI) publish over 1,000
business opportunities per month across all sectors
and over 100 markets. 
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Sector-specific opportunities 
in Singapore

UK Trade and Investment (UKTI) publish
over 1,000 business opportunities per
month across all sectors and over 100
markets. Sign up with UK Trade & 
Investment to receive regular business
opportunities alerts at: 
www.businessopportunities.ukti.gov.uk/ho
me.html?guid=none

1) Financial & Professional 
Services sector

The financial services sector currently
makes up about 11% of Singapore’s GDP.
There is a substantial UK presence in this
sector.

There are opportunities for companies in:

• foreign exchange
• trading
• asset and wealth management
• insurance and reinsurance
• arbitration
• consulting services.

Contact Senior Trade and Investment
Manager warren.pain@fco.gov.uk for
more information on financial and 
professional services opportunities in 
Singapore.

Source – UKTI 2014

2) Transport and Infrastructure

There is a strong construction 
demand from:

• public housing developments

• institutional building

• civil engineering projects.

Rail opportunities include:

• major renewal projects for older lines 
on the Mass Rapid Transit (MRT) net
work

• the new Thomson Line, Eastern 
Regional Line

• the Rapid Transit System (RTS) link 
between Singapore and Malaysia.

It is expected that Singapore will further
enhance its network with more new lines
in the future.

Singapore’s Changi Airport is set to open
its Terminal 4 in 2017 and Terminal 5 in
the mid 2020s. There will be a new 
multi-use complex which will integrate 
the existing Terminal 1 building.

The relocation of Singapore’s 
transhipment port operations; will nearly
double capacity by 2023. This will open
up extremely high-value opportunities 
for UK businesses.
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Getting into the market
The government authority responsible for
road and rail is Land Transport Authority
(LTA). LTA is a government agency 
under the Ministry of Transport. LTA is 
responsible for all land transportation 
projects and for delivering Singapore’s
long term goal of a world class transport
infrastructure.

Public procurement is a key route into 
the Singapore railways sector using the
government procurement portal, GEBIZ. 

Government tenders will be listed this 
way and companies can bid direct, with 
a partner or via agents. It is typical to 
expect some sort of local support for a
product or service, post contract award,
which may need to be highlighted during
the bid process.

Singapore has two metro operators called
SBS Transit and SMRT who run the trains
on a rail franchise. Both operators list
their own tender opportunities via their
own websites.

Contact Senior Trade and Investment
Manager edmund.marler@fco.gov.uk
for more information on transport and 
infrastructure opportunities in Singapore.

Source – UKTI 2014

3) Aerospace sector

In the next decade, it is reported that the
global MRO industry is expected to grow
at a compound annual growth rate of
3.2% and reach around £36.4 billion in
2019.

Market overview
The Asia-Pacific MRO market is projected
to grow by more than £4.8 billion with the
Indian and Chinese markets growing at
the rate of 9 to 10% annually. 

Within the MRO segment, business 
aviation growth is projected at a 
compound annual rate of 8.3%, the 
Asia-Pacific business aviation MRO 
Market is likely to be a key driver of this
growth. At present there are more than
120 international companies carrying 
out MRO in Singapore, in addition 
manufacturing is a growth area.

The growth of the aviation industry 
has mirrored the rapid development 
of Singapore as a major aviation hub. 

Today Singapore has a thriving 
aerospace industry and has recognised
icons such as Changi Airport, Singapore
Airlines and institutions like the Singapore
Aviation Academy. As an aviation hub for
the region it has a sizeable maintenance 
repair and overhaul industry offering 
UK companies good opportunities. 

It is looking to increase its industry and
will offer opportunities in MRO, training
and manufacturing.
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Key opportunities
SIA Engineering Company (SIAEC) 
provides MRO services to more than 
80 international airlines and fleet 
management to more than 200 aircraft 
for 10 airlines. With 15 joint ventures in
Singapore SIAEC’s maintenance centre
is able to gain access to world class OEM
expertise and cutting-edge technologies.

Two of their joint ventures, Eagle Services
Asia and Singapore Aero Engine Services
are centres of excellence for engine 
overhaul for Pratt & Whitney and 
Rolls-Royce respectively in the region.

ST Aerospace has grown into a full 
service aviation facility that supports a
global clientele operating a wide range 
of commercial and military aircraft. With 
a staff of more than 8,000 worldwide, and
4,600 in Singapore, they employ around
25% of the local workforce.

Maj Aviation provides specialised aviation
services and engineering support and
supports light aircraft general aviation 
and hope to attract more GA commuter
services and business into Singapore 
via their new general aviation centre and
MRO presence.

Pratt & Whitney has been in Singapore
for 25 years. Pratt & Whitney Global 
Services Partners facilities in Singapore
specialise in large aircraft engine 
overhaul as well as MRO of large 
commercial engine components.

  Rolls-Royce sees Singapore as serving
as a strategic hub for several group 
functions including finance, procurement
and training. Rolls-Royce's new £450 
million state of art facilities at Seletar sees
them being the first engine manufacturer
to assemble and test large civil engines in
Singapore while manufacturing their wide
chord fan blades outside of the UK.

SATS Ltd, commonly abbreviated as
SATS is the chief ground-handling and 
in-flight catering service provider at 
Singapore Changi Airport with a total
workforce of over 10,000. SATS controls
about 80% of Changi airport's ground
handling and catering business. SATS
runs ground handling and airline catering
operations at nearly 40 airports across
Asia Pacific. Besides its operations in 
Singapore, SATS has also established a
network in Asia through joint ventures in
China (including Hong Kong & Macau),
India, the Philippines, Indonesia, Taiwan,
Vietnam and the Maldives.

Singapore Airlines (SIA), the national 
carrier, maintains a modern fleet of 106
aircraft. As of July 2011, the average age
of their fleet stands at six years and four
months - making it one of the world’s
youngest and most fuel efficient. Fleet
size at present is 12 A380-800 with seven
on order, 19 A330-300, four A340-500,
four B747-400, 35 B777-200 (including
nine B777-200ER, 11 retrofitted B777-
200) and 31 B777-300 (including 19
B777-300ER, four retrofitted B777-300). 

SIA also owns a no-frills airline (Scoot)
targeting medium and long-haul routes.
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Low cost airlines such as Tiger Airways,
Jetstar, Silkair and Air Asia all operate
from Singapore with strong growth in this
area.

Boeing Integrated Materials 
Management’s (IMM) has a new IMM Asia
Regional Centre in Singapore. Boeing’s
Integrated Materials Management helps
maintain and manage airline’s spare parts
inventory, providing items to the airline as
needed.

Embraer has chosen Singapore for 
its regional logistics and spares hub to 
provide spares and rotables support to 
regional airline customers.

A new Terminal 4 at Changi Airport is at
the early stages of its development with
the build not yet awarded.

Getting into the market
Public procurement is a key route into 
the Singapore Aviation sector. This can be
done using the government procurement
portal, GEBIZ. Government tenders will
be listed this way and companies can bid
direct, with a partner or via agents. It is
typical to expect some sort of local 
support for a product or service, post 
contract award, which may need to be
highlighted during the bid process.

Contact Senior Trade and Investment
Manager edmund.marler@fco.gov.uk
for more information on aerospace 
opportunities in Singapore.

4) Security sector

A total budget of £1,717 million 
was allocated to MHA in FY2012. 
As Singapore has become more 
urbanised, its infrastructure has become
more sophisticated, and its people more
affluent. The requirement for more 
advanced and widespread security 
systems has grown.

Market overview
Given the government imperative 
that Singapore maintains its regional 
importance, security systems have 
become an integral and increasingly 
important part of helping to keep it safe.

Guided by the Ministry Home Affairs 
Headquarters, the functions of preserving
internal security, enforcing law and order,
and protecting lives and property are 
carried out by seven departments. They
are the Singapore Police Force (SPF), 
the Internal Security Department (ISD),
the Singapore Civil Defence Force
(SCDF), the Singapore Prison Service
(SPS), the Central Narcotics Bureau
(CNB), the Immigration & Checkpoints
Authority (ICA) and the Home Team 
Academy (HTA).

Key opportunities
MHA’s target for law enforcement and
fire-fighting efforts of £1,113.6 million,
which amounts to 64.8% of MHA’s
budget, will be spent to achieve this 
desired outcome. The bulk of this amount
will be channelled to the operations of
SPF and SCDF.
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• A new Marina Bay Fire Station-
cum-Neighbourhood Police Centre 
has been developed in the Marina 
South area.

• SPF video surveillance systems are 
being expanded to cover Orchard 
Road, the Central Business District 
and Geylang to complement SPF's 
effort in policing these locations in 
Singapore.

• SPF also plans to gradually roll out 
CCTVs to cover the key entry and 
exit points of all HDB blocks and 
multi-storey car parks.

• As part of SPF’s continuous efforts 
towards enhancing the maritime 
security within Singapore Territorial 
Waters, a new fleet of interceptors will
be procured by the Police Coast 
Guard (PCG) to replace existing 
ageing ones. Equipped with state-of-
the-art technologies and enhanced 
armament, the new fleet will be able 
to perform its roles with greater 
efficacies and provide the required 
deterrence towards potential 
intruders.

• A new Tuas View Fire Station will 
be developed.

• A Civil Defence Marine Command 
will be developed for better response 
to marine fire and emergency 
incidents.

• £206.25 million, constituting 12% 
of MHA’s budget will be spent to 
achieve a Protective Analytical and 
Assessment Facility (PAAF) at Pasir 
Panjang Scanning Station to enhance
ICA’s capabilities to detect and 
confirm the presence of any 
undeclared security sensitive 
materials that may be smuggled 
through maritime borders.

• A new Flexi Immigration Clearance 
System (Flex-i), which allows ICA to 
better optimise immigration clearance 
lanes, will be deployed at the 
upcoming International Cruise 
Terminal.

• £6.65 million will be set aside for the 
ongoing redevelopment of the Changi
Prison Complex (CPC), which will 
consolidate prison establishments 
and support facilities into a single 
locality.

• Successful rehabilitation of inmates 
and reintegration of ex-offenders with 
£79 million being spent to achieve this
desired outcome.

• £55.25 million will be spent on Civil 
Defence public shelters to be 
constructed in MRT stations along the
Circle Line (CCL) and Downtown Line
(DTL).

Cyber security is likely to be an on-going
requirement, aimed at protecting 
infrastructure and forensic safe solutions.
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Getting into the market
For Government opportunities, public 
procurement is the key route into the 
Singapore Security sector using the 
government procurement portal, GEBIZ.
Government tenders will be listed this 
way and companies can bid direct, with 
a partner or via agents. It is typical to 
expect some sort of local support for a
product or service and the use of agents
or distributors or local partnership should
be considered as well as stand-alone
bids.

Contact Senior Trade and Investment
Manager edmund.marler@fco.gov.uk for
more information on security opportunities
in Singapore.

5) Creative industries and ICT

Singapore is currently moving from an 
information to a creative orientated 
economy. There are a large number of
new schemes and grants available to
support new and existing businesses 
in this sector coming from the UK.

The Singapore government has 
demonstrated its commitment to growing
the creative industries by arranging 
numerous festivals and large scale 
exhibitions over the last few years.

More than 90% of the Fortune 1000 
technology companies have made 
Singapore a major part of their global 
network.

Contact Senior Trade and Investment
Manager elsie.yim@fco.gov.uk for more
information on opportunities in the 
creative industries and ICT in Singapore.

Source – UKTI 2014

6) Construction sector

Total construction demand in 2013 is
likely to be between £13 billion to £16 
billion.

The Building and Construction Authority
(BCA) demand forecast model projected
GDP growth by the Ministry of Trade & 
Industry (MTI) and prevailing market 
sentiments, the average construction 
demand is projected to be between £10
billion and £14 billion per annum in 2014
and 2015.

Market overview
A total of 370 public sector tenders were
called in 2013 with about 53% and 47%
contributed by building and civil 
engineering projects respectively. Public
Sector demand is expected to £7-£8 
billion whilst private sector is expected to
be £6.1 billion to £7.7 billion.

Approximately 292 construction 
consultancy tenders were called in 2013.

Total civil engineering construction
demand is projected to be £3.3 billion

and £3.94 billion. In 2013 strong demand
for civil engineering was notably in the
construction of the Thomson MRT Line
and expansion of highways.

Total construction output rose between
£15 billion and £16 billion in 2013 before
moderating to between £11 billion and
£15 billion per year in 2014 and 2015.
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  Key opportunities

• Opportunities in the rail sector

• Very large floating structures (VLFS) 
for oil products and petrochemical 
storage (2013 onwards)

• A new centre for the Home Affairs 
team (2013 onwards)

• Changi Airport terminal 4

• High Speed Rail – expected to be 
completed in 2020.

Getting into the market
Public procurement is a key route into 
the Singapore railways sector using the
government procurement portal, GEBIZ. 

Government tenders will be listed this 
way and companies can bid direct, with 
a partner or via agents. It is typical to 
expect some sort of local support for a
product or service, post contract award,
which may need to be highlighted during
the bid process.

Contact Senior Trade and Investment
Manager edmund.marler@fco.gov.uk
for more information on construction 
opportunities in Singapore.

7) Education & Training sector

Singapore places a heavy emphasis on
knowledge intensive work as it looks to
develop deeper skill sets and capabilities,
so as to sustain growth and create better
jobs for citizens in high value-added 
industries.

Market overview
Singapore’s education system is 
internationally recognised for its strengths
and it is able to achieve good outcomes
through judicious investments in key
areas that matter, such as through the
building of a quality teaching force and 
infrastructure that supports holistic 
learning. Nevertheless, Singapore is 
constantly improving its education system
to deliver the best education to prepare its
young well for an ever-changing future.

The education sector contributes 
approximately 3% of Singapore’s GDP
and is forecasted to reach 5% by 2015. 
In FY2013, the Ministry of Education
(MOE) was allocated a total budget of
£5.66 billion of which a majority went to
the following:

• £2.73 billion for primary schools, 
special education schools, secondary 
schools, independent schools, 
centralised institute and junior 
colleges;

• £2.49 billion for the four autonomous 
universities, i.e. National University 
of Singapore (NUS), Nanyang 
Technological University (NTU), 
Singapore Management University 
(SMU) and Singapore University of 
Technology and Design (SUTD), SIM 
University, and Singapore Institute 
of Technology (SIT), the five 
polytechnics and two tertiary arts 
institutions and the Institute of 
Technical Education (ITE).
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Singapore's economy grew by 3.7% in
2013, better than initially expected. Faced
with a significantly tighter labour market,
Singapore recognises the importance of
sustaining its economic growth through
higher skills and innovation with 
productivity as the basis for higher 
incomes for Singaporeans. 

Effective and relevant training will be 
of utmost importance to ensure that the
workforce is able to re-skill and up-skill.
To this end, Singapore set up the National
Productivity and Continuing Education
Council (NPCEC) in April 2010 with a
focus on upgrading the skills and 
competencies of employees across 
industries such as financial services,
process construction and social services. 

The NPCEC aims to achieve productivity
growth of 2-3% per annum over the next
10 years, or 30% cumulatively over the
same period. By 2030, the real median
wage is targeted to grow to approximately
£1,900.

Key opportunities
Expand Opportunities in the Higher 
Education Sector – MOE will continue to
invest in its Institutions of Higher Learning
(IHLs) to sustain a quality and vibrant
Higher Education sector to provide 
Singaporeans access to an education 
that will equip them with the skills and 
disposition to stay relevant in a fast-
changing world.

Today, more than 60% of the cohort 
receives a quality education at its five
Polytechnics and the ITE. MOE will 
continue to step up investments in these
two sectors to ensure that they are viable
and attractive pathways for preparing 
students for the future economy. 

MOE will invest £3.5 billion and £1 billion
in these two sectors respectively over the
next five years.

With the recent announcement that
UniSIM and SIT will be the fifth and sixth
universities respectively, MOE is studying
how to provide more opportunities for 
Singaporeans to access university-level
education, and to develop and shape its
local talent pool to be ready to meet 
challenges in the future. Under the 
UK-Singapore Economic Business 
Partnership, education and training has
been identified as one of the key priority
sectors. The EDB is interested to attract 
a UK business school to set up in 
Singapore. EDB is also spearheading the
strategy of developing Singapore as a
hub for research and teaching institutions
for the world.

Continuing Education and Training –
MOE will invest £175 million on 
Continuing Education and Training (CET)
over five years from 2012, to enable its
workforce to remain relevant amidst
global uncertainty. The Ministry of 
Manpower (MOM) will also enhance 
training support for Small and Medium
Enterprises (SMEs) by further raising
course fee and other subsidies to 
encourage greater training participation. 
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This will be applicable for all courses 
certified by the Singapore Workforce 
Development Agency (WDA), and for 
academic CET programmes at the 
polytechnics and the ITE. Course fee 
subsidies will be enhanced to 90%, while
the absentee payroll cap will be increased
from £2.25 an hour to £3.75 an hour. 

This scheme will run for three years. A
major review of the CET Masterplan is 
underway with more details by end of
2014.

Strengthening Support for Effective 
Delivery of Citizenship and Character 
Education (CCE) – MOE will spearhead,
coordinate and enhance efforts for 
whole-school approaches towards CCE. 

MOE will focus on the expression and
learning of values through meaningful 
interactions with the community instead 
of quantitative measurement, and 
encourage schools to develop coherent
and sustainable service learning 
programmes.

Working with Stakeholders to improve
Special Education (SPED) – SPED is 
another area that has benefitted from 
enhanced partnerships with the 
community. MOE will develop training 
opportunities for SPED professionals.
MOE will also be working with SPED
schools to develop their curriculum based
on the MOE Curriculum Framework that
defines Education Outcomes and 
Learning Standards.

Revamp of pre-school education and
physical education – the Early Childhood
Development Agency has been set up in
2013 to deal with both regulatory and 
developmental issues in the pre-school
sector.

To ensure that pre-schools provide a 
holistic education for children through
play, arts, creativity and innovation, 
Singapore has set aside £5 million 
over the next two years to attract more
teachers to the childcare sector through
scholarships and teaching awards. With
the recent initiative to add about 200
more childcare centres by 2017, the 
pre-school sector is slated to offer 3,000
more jobs in the next five years even as
childcare centres ramp up operations. 

The sector currently hires approximately
11,000 people across 1,400 kindergartens
and childcare centres.

A new PE syllabus for primary to pre-
university levels will be introduced from
2014 through to 2016. Secondary school
students will hone their skills in at least six
physical activities and sports for active
participation beyond school.

Getting into the market
The Council for Private Education (CPE)
is the local regulatory body in charge of
private education institutions (PEIs). UK
companies who are interested to offer 
its programmes / courses via a PEI are
advised to check that the PEI is registered
with CPE. PEIs have to follow the PE 
Act to protect student interests and the
relevant information and the legislation
can be found on the Council for Private
Education website. For those who intend
to offer its web-based programmes /
courses directly, they would not be 
required to register with CPE. 

UK companies could also explore 
opportunities to work with local PEIs in
third markets since many PEIs have links
to, or have branches set up in South-East
Asia and other parts of Asia.
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WDA has appointed approved training 
organisations (ATOs) and Continuing 
Education and Training (CET) centres to
deliver the nationally recognised Work-
force Skills Qualifications (WSQ) training.

WSQ is based on national standards 
developed by WDA in collaboration with
various industries comprising industry
sectoral frameworks. Foreign companies
could work with potential local partners to
explore joint development and delivery of
courses and continuing professional 
development programmes.

Contact Trade and Investment Manager
malcolm.yiong@fco.gov.uk for more 
information on education and training 
opportunities in Singapore.

Source – UKTI 2014

8) Biomedical sciences and healthcare

There is a strong drive to grow 
Singapore’s capabilities in biomedical 
sciences sector (BMS) research. There 
is a focus on R&D, clinical trials, and 
commercialisation, supported by a high
level of IP protection and industry 
standards.

Leading pharmaceutical companies have
multiple manufacturing sites in Singapore
with opportunities for supporting products
and services. Singapore’s healthcare 
system is ranked the sixth most effective
in the world and it remains keen to 
enhance its position as the regional hub
for medical excellence.

The aging population has increased 
the need for acute care hospitals and
long-term care services. Hospitals 
regularly test and introduce new medical
technologies. This gives UK companies
with innovative products an opportunity 
to work with hospitals to research and 
introduce their products into the market.

Contact Senior Trade and Investment
Manager valsa.panicker@fco.gov.uk for
more information on life sciences 
opportunities in Singapore.

Source – UKTI 2014
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The High-Value Opportunities (HVO) programme 
is UKTI’s flagship initiative that identifies, prioritises
and supports UK businesses of all sizes to access 
large scale overseas procurement projects that offer
huge contract opportunities for British business.
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The High-Value Opportunities 

programme

The High-Value Opportunities (HVO) 
programme is UKTI’s flagship initiative
that identifies, prioritises and supports 
UK businesses of all sizes to access 
large scale overseas procurement 
projects that offer huge contract 
opportunities for British business.

The market – from major infrastructure,
manufacturing and engineering, through
to big supply or value chain opportunities
– runs into trillions of pounds. Using
UKTI’s overseas network and a robust
evaluation mechanism, the HVO 
programme identifies those large-scale
projects around the globe that offer the
best opportunities for UK companies.

Singapore – Mass Rapid Transit (MRT)
(HVO SPG-6)

The Singapore government announced 
in 2008 that it was to deliver a number of
new projects to develop its MRT System
by 2020. In all, it announced over £30 
billion of new projects including two new
lines and two extensions to existing lines.
The new lines are Thomson Line (TSL)
and Eastern Regional Line (ERL), which
will add 48km to the rail network. 

In addition, a new rapid transit system
(RTS) link between Singapore and
Malaysia has been announced with 
a feasibility study underway.

The Government has given the go-ahead
for the TSL to be built by 2018, and the
ERL by 2020. The ERL will serve the 
residential estates of Tanjong Rhu, Marine
Parade, Siglap, Bedok South and Upper
East Coast and link them to Changi in the
east. The TSL will go from Marina Bay
northwards, through the Central Business
District and up through Ang Mo Kio all the
way to Woodlands connecting estates
such as Sin Ming, Kebun Baru, Thomson
and Kim Seng which do not now have a
direct MRT link. In addition, extensions
will be made to the East-West and 
North-South lines.

UK businesses interested in this project
are encouraged to register their interest
with UKTI at:
www.ukti.gov.uk/uktihome/business
opportunity/204195.html

Contact Senior Trade and Investment
Manager edmund.marler@fco.gov.uk
for more information on High Value 
Opportunities in Singapore.
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How to invest in Singapore

There are few restrictions on foreign 
ownership of companies and local equity
participation is not required in businesses
established in Singapore. These can be
up to 100% owned by a foreign national
or company.

Financial Assistance

Potential investors should initially seek
the assistance from the Singapore 
Economic Development Board (EDB).
EDB is the statutory board responsible 
for promoting inward investment and is 
a one-stop agency which facilitates and
supports investors in both manufacturing
and services sectors, as they move up the
value chain to achieve higher sustainable
returns and seek out new business 
opportunities.

EDB offers a range of financial and other
incentive schemes under the following
categories:

• Equipment and technology

• Business development

• Innovation, R&D and intellectual 
property

• Headquarters management

• Industry development

• Local government incentives.

Further details are available from EDB
www.sedb.com, which has an office in
London.



CBI around the world

Beijing | Brussels | Delhi | London | Washington

More information:
aoife.clarke@cbi.org.uk

CBI lobbying helps our members 
do business at home and abroad
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Resources:

Where to get help

If you have a specific export enquiry
about Singapore which is not answered
by the information in this guide, please
contact:

UK Trade & Investment Singapore

British High Commission
100 Tanglin Road
Singapore
247919

Tel: +65 6424 4200

Email: commercial.singapore@fco.gov.uk

UK Trade & Investment Singapore 
can help you make the most of these 
opportunities and help you plan your 
approach to the market. You can find 
out more about the range of services
available to UK companies trading 
internationally through your local 
International Trade Team at:  
www.uktiofficefinder.ukti.gov.uk/contact-
Search.html?guid=none
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Useful Links

Country Information

BBC Website:
www.news.bbc.co.uk/1/hi/country_
profiles/default.stm

UK government around the world:
www.gov.uk/government/world

Culture and communications

CILT – National Centre for Languages –
Regional Language Network in your area:
www.cilt.org.uk/workplace/employer_
support/in_your_area.aspx

Kwintessential culture guides:
www.kwintessential.co.uk

Customs & Regulations

HM Revenue & Customs:
www.hmrc.gov.uk

Export Control

Export Control Organisation:
www.gov.uk/about-the-export-control-
organisation

Export Finance and Insurance

UK Export Finance: 
www.gov.uk/government/organisations/uk
-export-finance

Intellectual Property

Intellectual Property Office:
www.ipo.gov.uk

Market Access

Market Access Database for Tariffs (for
non-EU markets only): 
www.madb.europa.eu/madb/indexPubli.htm

Singapore organisations / Government
Departments

Agri-Food and Veterinary 
Authority of Singapore:
www.ava.gov.sg

British Chamber of Commerce:
www.britcham.org.sg

Economic Development Board (EDB):
www.edb.gov.sg

Hotels Licensing Board:
https://app.hlb.gov.sg

Infocomm Development Authority 
of Singapore: 
www.ida.gov.sg

Media Development Authority:
www.ida.gov.sg

Ministry of Health: 
www.moh.gov.sg/content/moh_web/
home.html

Ministry of Law: 
www.mlaw.gov.sg/content/minlaw/en.html

Ministry of Manpower:
www.mom.gov.sg/foreign-
manpower/passes-
visas/Pages/default.aspx

Monetary Authority of Singapore:
www.mas.gov.sg
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Standard and Technical Regulations
British Standards Institution (BSI): 
www.bsigroup.com/en/sectorsand
services/Disciplines/ImportExport

National Physical Laboratory:
www.npl.co.uk

Trade Statistics

National Statistics Information: 
www.statistics.gov.uk/hub/index.html

UK Trade Info: 
www.uktradeinfo.co.uk

Travel Advice

FCO Travel:
www.gov.uk/foreign-travel-advice

GOV.UK: International Trade

GOV.UK’s International Trade pages 
provide an overview of export basics 
including licensing, customs procedures,
classifying and movement of goods, 
other regulatory information and export 
paperwork issues. It also introduces 
exporters to the UK Trade Tariff.

Find out more at:
www.gov.uk/browse/business/
imports-exports

Additional Useful Links

UKABC:
www.ukabc.org.uk

British Council Singapore:
www.britishcouncil.sg

British Chamber of Commerce Singapore:
http://britcham.org.sg

UK Trade & Investment:
www.gov.uk/government/organisations/uk
-trade-investment

Foreign & Commonwealth Office:
www.gov.uk/government/organisations/for
eign-commonwealth-office

British Council:
www.britishcouncil.org

Trade Tariff:
www.gov.uk/trade-tariff

British Chambers of Commerce:
www.britishchambers.org.uk

IoD (Institute of Directors):
www.iod.com

CBI (Confederation of British Industry):
www.cbi.org.uk

Institute of Export (IOE):
www.export.org.uk

British Expertise:
www.britishexpertise.org

Department for Business, Innovation &
Skills (BIS):
www.gov.uk/government/organisations/de
partment-for-business-innovation-skills

UKTI e-exporting programme:
www.gov.uk/e-exporting 
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Trade Shows

A trade show is a method of promoting a
business through the exhibition of goods
and services, an organised exhibition of
products, based on a central theme,
where manufacturers meet to show their
products to potential buyers.

Taking part in overseas exhibitions is 
an effective way for you to test markets,
attract customers, appoint agents or 
distributors and make sales. UKTI's
Tradeshow Access Programme (TAP)
provides grant support for eligible SME
firms to attend trade shows overseas.

Participation is usually as part of a group,
a great advantage for inexperienced 
businesses, and is usually led by one 
of UKTI's Accredited Trade Association
(ATOs). ATOs work with UKTI to raise 
the profile of UK groups and sectors at
key exhibitions. 

For more information, see below.

10 Times (previously
BizTradeShows.com) online database:
www.10times.com

British Expertise Events:
www.britishexpertise.org

EventsEye.com online database:
www.eventseye.com

UKTI Singapore related events:
www.ukti.gov.uk/export/countries

UKTI online events search facility:
www.ukti.gov.uk/export/eventssearch



Technology  |  Investment  |  Private client  www.taylorvinters.com

London Singapore Cambridge
+44 (0)20 7382 8000 +65 6589 3870 +44 (0)1223 423444

“Taylor Vinters have been instrumental in making our set-up in 
Singapore a great success, helping us understand the market 
and make strategic connections in Asia.”
The words of Nick Wood, Head of Operations at Red Gate 
Software, who recently used our market entry service when 
they set up an operation in Singapore. Fast-growing Red Gate 
provide tools for database developers and administrators – 
their expansion means they can reach a larger audience in Asia 
and provide round-the-clock support. 

They drew on Taylor Vinters’ experience, and welcomed the 
peace of mind and security our expertise in this area gave 
them. We continue to work with Red Gate, handling legal 
issues and acting as a business partner, introducing them
to relevant individuals in Singapore.

For more information visit
www.taylorvinters.com/asiapacifi c

Market entry – 
how Taylor Vinters 
can ease the way

         





65



Disclaimer

Whereas every effort has been made to
ensure that the information given in this
Guide is accurate, neither International
Market Advisor (IMA), British High 
Commission Singapore, UK Trade 
& Investment (UKTI), nor its parent 
Departments, the Department for 
Business, Innovation & Skills (BIS) or the
Foreign & Commonwealth Office (FCO),
accept liability for any errors, omissions or
misleading statements and no warranty is
given or responsibility accepted as to the
standing of any individual, firm, company
or other organisation mentioned. 

The purpose of the Doing Business
Guides, prepared by International Market
Advisor (IMA) is to provide information to
help recipients form their own judgments
about making business decisions as to
whether to invest or operate in a particular
country. 

The Report's contents were believed 
(at the time that the Report was prepared) 
to be reliable, but no representations 
or warranties, express or implied, are
made or given by IMA, British High 
Commission Singapore, UKTI or its 
parent Departments (the Foreign and
Commonwealth Office (FCO) and the
(BIS) Department for Business, Innovation
and Skills) as to the accuracy of the 
Report, its completeness or its suitability
for any purpose. In particular, none of the
Report's contents should be construed as
advice or solicitation to purchase or sell
securities, commodities or any other form
of financial instrument. 

No liability is accepted by IMA, British 
High Commission Singapore, UKTI, 
the FCO or BIS for any loss or damage
(whether consequential or otherwise)
which may arise out of or in connection
with the report. No warranty is given, or 
responsibility accepted as to the standing
of any individual, firm, company or other
organisation mentioned.

A range of UK Government support 
is available from a portfolio of 
initiatives called Solutions for Business. 
The "solutions" are available to qualifying
businesses and cover everything from 
investment and grants through to 
specialist advice, collaborations and 
partnerships. 

UK Trade & Investment is the government
organisation that helps UK-based 
companies succeed in the global economy
and also helps overseas companies bring
their high-quality investment to the UK's
dynamic economy - acknowledged as 
Europe's best place from which to succeed
in global business. UK Trade & Investment
offers expertise and contacts through its
extensive network of specialists in the 
UK, and in British Embassies and other 
diplomatic offices around the world. 

UKTI provides companies with the tools
they require to be competitive on the 
world stage.
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